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Time : 3 Hours Marks : 80

Instructions :
1. All Questions are Compulsory.

2. Each Sub-question carry 5 marks.

3. Each Sub-question should be answered between 75 to 100 words. Write every questions
answer on separate page.

4. Question paper of 80 Marks, it will be converted in to your programme structure marks.

1. Solve any four sub-questions.

a) What are importance of following:

i) Mass Marketing

ii) Target Marketing 5

b) How beliets and attitudes of a customer affects marketing? 5

c) Explain competitor-based pricing technique. 5

d) What do you mean by perishability of product? 5

e) Write short note on Institutional Advertising. 5

2. Solve any four sub-questions.

a) Differentiate between the forecasting and planning. 5

b) State the five phases of service life cycle. 5

c) Explain promotion as an internal factor of pricing. 5

d) Write about convenience goods for consumers in brief. 5

e) Write the ten steps involved in developing and implementing an advertising plan. 5
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3. Solve any four sub-questions.

a) Explain following:

i) Resort Hotel

ii) Floating Hotel 5

b) How social class plays vital role in consumer behaviour? 5

c) Which aspects are required to be considered carefully in the pricing strategy of a
hotel/restaurant? 5

d) What are the reasons for the failure of a product? 5

e) Explain the role of advertising. 5

4. Solve any four sub-questions.

a) What are the advantages of staffing? 5

b) How cultural factors influence the customer behaviour? 5

c) Explain the purpose of promotions. 5

d) Give importance of Branding. 5

e) Write about the help of media to hotel marketing. 5
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